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~ Introduction _
~ Weekly haat is a very special fe s
- Although not unique, but in Delhi, these weekly haats exhibit
the combination of the various components of an established
- market system based on 2 purely temporary edifice. :I’he
~ Weekly haat system is comprised of the vendors of varigus
- commodities and services that 2 household normally requires-

ature in Delhi.
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The weekly haat provides all the ommoﬁmm_ ooasa&m,w
ranging from clothes, utensils, toys, hosiery items, n85§“,. :
vegetables, fruits and many more. A large :.E:cﬁ of ?os
are engaged in this system. A weekly haat is usually nan \,
by the day on which it is temporarily organized. For Fmgs
Som Bazar for the market on Monday, <n9., Bazar fo, o
market on Thursday. Besides, the weekly markets are ag
identified by the name of the location in EEnr :, is Ssﬁog._m_
organized viz., the weekly haat in Tilak Z.mmmﬁ West wmgﬂ.
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Nagar etc. iR
Besides the vendors, a large number of ﬁmo_u_a an
associated with a single weekly haat. Some people take Sﬂ
of setting up the entire infrastructure like the - transporters

associated and the supplier of electric generator etc. P

The weekly haat exhibits a tapestry of %Bomaw%w.

&<n.‘mm§vnom_o®o8&m.naa Rmmonmo::&mammn:&s ._
Delhi are a part of this grand mechanism., P

rmnﬂgnﬁg Hﬂﬁ<mﬁ¢<

. ._.,c understand the notions associated With
WMM:&MMH MSWMM mN Sm.%ﬁ structure a review of literaturé
A,Zcoaa. v <m=__m:a of the review are as mo:o,i.u,

cung, 1977)tries to define stree!

vendors, Ugyal ]

ythe people who do by o

. i 0 U . . Om
Streets ang BYpi e usiness in public places
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capital nor there
government. The tale says that these peop
sugar or other commodities at wholesale p

\M. Jolly, (USMMRD) ISSN(P): 2249-6939;
Vol 5, Issue 3, Jun 2015, 1-8
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Mehra, Shashank (2014} in his paper has studied the

- consumers’ perceptions towards purchasing from unorganized

and organized retailers with respect to major grocery store .
M. Jolly (2015) in the paper "Organised and
unorganised segment of fresh fruits and vegetables in Delhi
and NCR" had studied all the front end retailers. She states
"In Delhi NCR region about 70% food retail came under

unorganized retail which mainly included push cart, temporary

shops and permanent shops. Amongst three of them temporary

shop were highest in number and sold maximum amount of
fruits and vegetables and in Delhi NCR region people prefered
to shop from weekly vegetable markets and roadside vendors
due to availability of more choice and chances to bargain with

the vendor. Under weekly vegetable markets vendors from

nearby regions exhibited their stuff at best possible prices for
the consumer."! e
There is a common tale often referred to, which

| explains how people without govemment assistance can build
| up their own business. After partition when people came to
" India and restarted their endeavor to eam a livelihood, it was
* Very difficult for them to start with. They neither had enough

was any specific assistance from the
le used to purchase
rice and sell to the
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Bave 2 permsnent

s < associsted with the tempOTary MArkets.

Problem

aBam&an.gnoav Ogbwgmgsﬁ_a  ssN: 2783460
shed porany fixed cost. They didntp,,
écwgmnﬁwﬂag&oﬁf&ﬁgmnommﬁ P _

SOy SRS v .

munaﬂ.nm.mdﬂwmﬁmwnoﬁd mqgﬂgmﬁmmgnﬁomﬁw, ,.

W%EWm%%gﬁgﬂ

o he=s i merkets with 2 (emporary Setup and organizzi|
Wﬂuaﬂn&aamvﬂmﬁgnﬂ&oﬁ&wﬁﬂwwm

Delhi is no exception. Despite the existence of |

czn find the weekly hzats in Delhi. The socio-economic| ,,,
&mensions of this mechanism lured us to conduct a study. - Area of the study
Tre bmge population of people associated with the weekly!

fzzt sysizm mzkes this mechanism a really interesting subjedt Bazar” at Sector-7 Rohini, Delhi. During the study the various

10 be explored in the state of Delhi.
Altough the study was conducted from two differe

perspective of

The Quest
1. To study socio -economic aspects of weekly haat
: markets in Delhi.

Pﬂogggcmmﬁgg»wﬂﬁn
Vendors : ;

3. To study the spillover effects of the weekly haat
‘ W
4. Tostudy the administrative dimension.
5. To analyze the demographic composition of the
& : ﬁgﬁmnggﬂ.ggg :

- Research Methodology
verv common fezture. A large part of the populationare: :

gﬂ%%ﬁ?&ﬂm%ﬁ%

~ This study is a based on primary data collected through
a structured close ended questionnaire and personal interview.

= The sample of respondents was based on purposive sampling
sorzwiing mells and the well-established market placesons|

- method. Atotal of thirty five respondents were interacted.

The study was conducted in the Saturday market “Sani

. stakeholders of a haat were interacted that includes vendors,
1_,.,_,, consumers and the internal BmEEaQ body, transporter
prspetives viz, the perspective of the EOnSIIETH and the . associated and the mﬁmmn_n. of electric generator. (This paper
¢ would,  relates to the interaction with the vendors)

’ B Limitation of the study

dﬁ&&«.s&o&&aﬁ&&?&ég_o

el Tt



ISSN ; MNN@.goa

The Quest o doesn't claim to make Benery

e
size. ThereforC th tire haat system.

) the en
tation of
Hﬂﬁﬂ%

.- and Discussions: :
oEm_d-nsM m“mmwm of the various observations made j,
The

the study have been discussed below.

(A)Female participations and working conditions
(4
icipation
mnaw_o,_m,”wm%% had focused to explore the female

articipation in the weekly haat system and their issues.
partic

Figl Female particlpation in Weaekly haat
(in percentage}

i 9143

857
_ mommTusaams
T
Female Vendors

Kae Vendors

Figl: Source: Computed from Sample Data
Female participation: This weekly market had a
mere 8.57 percent of female vendors.
Female perspective on the system: Around 33.33 |
percent of the female vendors felt that there was an overall

male domination in the entjre setup of weekly haat system

and considered it as a hurdle for them to run their ,c:m_bomm
The issue of Gender sensitization: 100 vmnoos.n_om
the female respondents had expressed their.

the lack of pender sensitization_ They feel

.ombooBm Rmma &um _,
that the society ha%

84
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to be made more aware and a social environment more

conducive for female participation should be prepared.
(B) Educational qualification across the generation

mﬂpggagsxgsgu&gg

{in percentage)

46.00
3000
2000
10.00

0.00

1429 14.29
157 57

Primary Middle Makric HS+

R Presentvendor W Vendor'sFather

Fig2: Source: Computed from Sample Data

Fig2. Portrays the educational qualifications of the

vendors and their previous generation. It was interesting to

note that besides others, fathersof all the present illiterate
respondents were illiterate too.

(C)Obstacles faced while setting up the business

The vendors have different obstacles. Fig3 tells the
story of their variety of problems.

Fig3. Obstacles faced while starting this business

35.000 31429
30.000
25.000
20.000
15,000
10.000
5.000
0.000

' Prablam in
Inadequa Lacket Lackef Lackot 7.2.:”

Heobsacle . Lackotsatt
facad confidence

finance  Informatiensn il
hawtenatd
business

andwarklife

Fig3: Source: Computed from Sample Data
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ing of theil business o ke i (F) Miscellaneous outcomes of joining the haat system and
o E.“Boﬂm the respondents 11 n.r_wum»:%. AM».” 1 percen impact of life
pad started their business with EMM uzuwo”,“m m,.m.:wn az - (i) Around 91.43 percent of the respondents have
had borrowed their capital from differe Bivenip s their association with the haat system as the only
sablel. ) e source of earning their livelihood.
Tablel. Sources of borrowed capital by vendors | (ii) Around 71.43 percent of the respondents have
(in percentage) expressed their view that this business has helped
Bk . 21.05 them to improve their standard of living.
Local money lenders 26.32 (iii) Around 80 percent of the respondents feel that
Relatives & Friends 4137 they have been able to meet the basic needs of
Committees/Chit funds 5.26 your family by trading in the weekly haat.

Source: Computed from mva_n Data (iv) Around 68.67 percent of the respondents intend

to continue to be a part of the haat bazaar.

(E)Rezsons for joining the haat bazar
The respondents had different reasons that had
compelled them to join a temporary system like the weekly

, (G) Business strategy

(i) Around 62.86 percent of the respondents allow
bargaining in order to attract the customers. They
provide discounts in order to satisfy their
customers.

(ii) Around 60 percent of the respondents feel that
fixed location help their customers to identify
them among other vendors

heat. The major causes were to overcome the curse of
unemployment and become self-dependent. Besides, the need.
of less investment had also propelled a considerable Anmma
percent)population to join the temporary setup of the weekly

Teble 2. Reasons for joining the temporary haat

Unemployment 3714 (iii) Around 70 percent of the respondents opine that
Need for self-dependence 25.71 the administration and police help themin smooth
Did not like to work for others 14.29| functioning of the haat.

g 22.86 (iv) A mere 22 percent of the ammopagw have

Source; Computed from Sample Data insurance coverage.
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Recommendations:
This study
y mBQ the is

ﬁm..—.mbooﬂfﬁ

&Maa g fow humble recommendations.
0 a%b

The administration may make better infrastructyy |
@ facilities for these weekly haats. As the haats o
organized on roads, better traffic maintenance -

be made to make the area hassle free.

(ii) The police and general administration may tak |
initiatives to make the market environment mor |

conducive for female vendors.

(iii) The vendors associated with the weekly haat should |

be provided better and easier access to loans and

financial assistance from the organized financia ;

sector.

(iv) The insurance sector may take comprehensive :
measures to encompass these markets into their ambit
(v) The vendors can make use of latest technology g
creating their identification in the market plact
organized temporarily, They may use mobile app o |

other ways to get to their customers,

Conclusign:

of the ye Sy hasried Provide an insight of the iss¥

had endeavored to understapg 4 .
sues of the vendors of the week]y o

ased on the observations, the study takes the ot |
.B

E

#dors associateq wig the weekly markets in Dell

88
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The study discusses the various problems and prospects of
the vendors and makes certain humble recommendations to
make the weekly haat system more efficient and vibrant.
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